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Abstract

Main problem: in Kazakhstan, it is urgent to develop measures aimed at introduction and
promotion of Corporate Social Responsibility (CSR) at all levels of Kazakh society, in order to
strengthen sustainability of socio-economic development, active participation of business in social
modernization and human capital development. In this regard, there is problem of forming effective
mechanism of social responsibility, as well as the implementation of principles of corporate social
responsibility in management practice of domestic companies.

Purpose: this study aims to determine the main stages of the development of CSR in business
in Kazakhstan in the specific context the domestic business sector.

Methods: methods of systematic, comparative and statistical analysis and of expert
assessments were used. Expert survey, document analysis, secondary analysis of sociological research,
case study method were used as empirical research methods. The analysis of documents was
performed to study the legislative and regulatory frameworks that determine practices of implementing
interaction between business and government in modern states. To identify and characterize models of
CSR implementation, method of secondary data from a number of foreign comparative studies was
applied. Case study method allowed identifying empirical cases of effective implementation of
mechanisms of social public-private partnership in field of social investments by domestic business
structures.

Results and their significance: in the article, based on study of domestic and foreign
experience, mechanism of interaction between business and government in solving problems of
regional economic systems was considered. Main stages of evolution of CSR practices in Kazakhstan
were identified and characterized, structural (subjects, institutions) and regulatory (legislation,
strategies, programs, standards) components of interaction between business and government in
solving problems of region in modern conditions are established. In addition, main differences
between domestic CSR system and European model are considered, general characteristics of which
are given in article.

Keywords: business, charity, government, company, corporate social responsibility, social
partnership, social projects.

Introduction

One of the most discussed topics in the business world today is the concept and idea of
corporate social responsibility (CSR), the development of which has come a long way and is gaining
public recognition all over the world.

This is due both to the increasing role of business in the development of society, and to the
growing demand for openness of the business environment.

Business success is possible only with constant interaction with the external environment,
including public authorities, and more and more companies recognize the need to actively implement
the idea of CSR. Moreover, if in the past the good intentions and personal altruism of an entrepreneur
were considered as the main motivation for the socialization of business, today many entrepreneurs
believe that social participation can benefit their business and at the same time improve the image of
the company in the eyes of the public, strengthen relations with the authorities and improve interaction
with the target market.
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The domestic model of social responsibility has a strong political component, and the main
interactions in the field of CSR occur in line with the «power of business». CSR in Kazakhstan is
based on informal and often opaque rules of interaction between the state and large companies. At the
same time, the institutionalization of relations in the interaction of government and business and the
transition from negotiations to mutually beneficial partnership is already taking place, so far mainly at
the regional level.

The experience of domestic entrepreneurs and companies shows that social responsibility not
only improves their image, but also contributes to the development of the enterprise and business
promotion. And as global practice shows, socially responsible companies can increase sales,
strengthen the position of brands in the market, increase their own investment attractiveness and even
reduce the cost of production.

Summarizing the experience of Kazakhstani companies in the field of social responsibility, it
becomes clear that there are three approaches to CSR: pragmatic, «Soviet» and charity-oriented. Quite
popular is the understanding of «social responsibility», which is often an informal social obligation of
domestic companies, as a synonym for «philanthropy».

Materials and methods

The study of the problem of social responsibility of business is in an interdisciplinary subject
field, covering various studies of representatives of domestic and foreign science.

Mainly foreign researchers have made significant contributions to the development of the
theory and practice of CSR. For domestic researchers, the issue of CSR is relatively new and,
therefore, at this stage there is no systematic knowledge base on the socially responsible behavior of
corporate structures in Kazakhstan and no unified approach to the concept of corporate social
responsibility itself or standards for socially responsible behavior in Kazakhstan businesses.

The issues of social responsibility of business, social ethics and social corporate programs are
considered in the works of such foreign scientists as M.Friedman, F. Herzberg, I. Ansoff, D.Kotler,
D.Mooney, E.Mayo, M.Mescon, V.Ouchi, L.Urvik, A.Fayol, T.Peters, F.Khedouri, etc.

Among Russian researchers, | would like to mention the works of A.M.Babich, E.V. Belkin,
V.N. Bobkov, I.N.Myslyaeva, V.I. Pantin, Yu.Yu. Petrunin, H.H.Nabieva, H.H. Krupina,
A.A.Derevyanchenko, I.Y.Belyaeva, N.A.Krichevsky, S.F.Goncharov, A.A.Neschadin and others.

Among domestic scientists, the most significant contribution to the development of the theory
and practice of social responsibility of business was made by U. Baymuratov, P. Isakhova, O. Sabden.,
A. Toksanova, K. Berentaev, A. Maidyrova, N. Nysambayeva, M. Duzbayeva, N. Tovma, etc.

However, it should be noted that despite the elabouration of certain aspects of the problems of
social responsibility of domestic business, it can be acknowledged that the whole complex of existing
problems represents disparate areas of study.

Business social responsibility or CSR in the broad sense of the word is a concept reflecting the
voluntary decision of companies to participate in improving society and protecting the environment.

According to a number of researchers, socially responsible business is aimed at reducing
social tension, improving the quality of life of individuals and social communities, improving the
natural environment, achieving personal involvement of business representatives in overcoming social
problems and self-management of public life [1].

CSR can be understood as a comprehensive management concept that asserts the principle of
socially responsible behavior for the company, its strategic goals and values, as well as the priority of
public interests over economic ones (Meffert & Munstermann 2005). According to the modern
definition of the European Union, CSR means «the responsibility of enterprises for their impact on
society» (EU 2011).

Within the framework of the new strategy of the European Commission, the following
definition of the concept of CSR is the practice of doing business in accordance with legislation and
internationally recognized standards, which focuses on two main aspects of business and society
relations:

1) positive contribution of business to economic, environmental and social progress in order to
achieve sustainable development;

2) preventing the negative impact of business on society and eliminating this impact when it
takes place.

The Entrepreneurial Code of the Republic of Kazakhstan interprets the social responsibility of
entrepreneurship as a voluntary contribution of business entities to the development of social,
environmental and other spheres [2].
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It should be noted that after the release in 2010 The international standard ISO 26000 «Guide
to Social Responsibility» most experts were unanimous in the opinion that the interpretation of CSR
within the framework of this standard is currently the most accurate and complete. Thus, according to
the standard, social responsibility refers to the responsibility of an organization for the impact of its
decisions and activities on society and the environment through transparent and ethical behavior that:

— promotes sustainable development, including the health and well-being of society;

— takes into account the expectations of stakeholders;

— complies with applicable legislation and is consistent with international standards of
conduct;

— introduced throughout the organization [3].

Methods of systematic, comparative and statistical analysis and of expert assessments were
used.

Expert survey, document analysis, secondary analysis of sociological research, case study
method were used as empirical research methods. The analysis of the documents was aimed at
studying the legislative and regulatory frameworks that determine the practices of implementing
interaction between business and government in modern states. To identify and characterize the
models of corporate social responsibility implementation, the method of secondary data from a
number of foreign comparative studies was applied. The case study method allowed to identify
empirical cases of effective implementation of mechanisms of social public-private partnership in the
field of social investment by domestic business structures, including at the regional level.

Results

CSR is a new emerging institution within which voluntary non-profit activities of the company
are carried out, serving the long-term interests of both business and society. Various models of
corporate social responsibility have developed in foreign practice

In modern theory and practice, two concepts are confidently gaining ground «business social
responsibility» and «corporate social responsibility». CSR and business social responsibility correlate
partially and in general. At the same time, CSR is an objective law of the development of the market
economy, whereas CSR appears in its true form at the level of the current development of business and
society and their interaction [4].

The most effective in a market economy is a business-oriented approach, when business
structures use effective economic methods to solve social problems and ensure compliance with
realistic corporate interests, priorities of social development and serve as an additional resource for
state social policy. The application of such an approach to CSR balances the interests of all parties -
the company for profit, society for a more equitable distribution of profits and the state for the stability
of the political system.

In the field of CSR, each company is in search of its own balance between business interests,
market challenges, public expectations and government requests.

In general, the study of the genesis of the concept of social responsibility of business, the main
concepts and interpretations, allows us to conclude that the concept of CSR as a scientific concept has
existed for a long time, but it is impossible to talk about a single approach to its definition. There are a
number of prevailing trends that determine the development of the main theoretical aspects in the field
of CSR, including:

Firstly, CSR is an umbrella concept that combines various approaches and theories, both
complementary and contradictory.

Secondly, by far the most popular is the concept of stakeholders, the concept of sustainable
development and corporate sustainability.

Thirdly, there is absorption of the CSR concept by a larger concept of sustainable
development. At the same time, corporate social responsibility, increasingly rarely considered as a
separate direction, acts as a tool for achieving sustainable development goals.

Fourth, the position of opponents and supporters of CSR shows that ultimately both concepts
lead to the solution of the same problems: an increase in company profits and an increase in public
welfare.

Fifthly, despite the difference in campaigns, the need for business to participate in solving
socially significant tasks is common, while this conviction may be based on both ethical motives and
the desire to maximize the company's profit.
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Discussion

Recently, various forms and methods of interaction between government representatives and
the business environment have become widespread in Kazakhstan. As practice shows, this interaction
is considered by many companies as part of the corporate governance system and as one of the main
elements of corporate strategy. Companies are increasingly considering CSR not just as a moral
obligation, but as a management concept that contributes to society's appreciation of the company and,
in turn, contributes to sustainable management and the overall success of the company.

In general, there are three stages in the development of domestic corporate social
responsibility.

1991-1998 — Restructuring of corporate social infrastructure after privatization.

1999-2002 — Gradual transition from one-time support of individuals and organizations to the
financing of targeted programs that form an understanding of corporate social responsibility in the
business environment and society as a whole.

2003 — The beginning of the institutionalization of corporate philanthropy, the development of
corporations and private foundations, the involvement of non-profit organizations in corporate
programs. Corporate social responsibility (CSR) is considered as one of the aspects of sustainable
development.

The main initiatives aimed at the development of social responsibility of business in the
Republic of Kazakhstan are summarized in table 1.

Table 1 — The main CSR initiatives in the Republic of Kazakhstan

Period Initiatives

1994 Resolution of the President of the Republic of Kazakhstan «On social partnership in the
field of socio-economic and labour relations»

2000 The Law «On Social Partnership in the Republic of Kazakhstany

2004 The Head of State noted the need to strengthen the state's social protection activities at
the opening of the first session of the Parliament of the third convocation

2005 The Head of State noted the need for business to join the developing social partnership
at the Second Civil Forum

2005 The Head of State noted the need to elevate socially-oriented business to the rank of a
national idea, which finally consolidated the idea of social responsibility of business

2006 The implementation of international standards of social responsibility of business is
designated as a priority task

2007 The Head of State in his Message to the People of Kazakhstan noted the need to

stimulate the responsibility and interest of the participation of domestic
entrepreneurship in the development of the system of science, education and healthcare
2008 A competition on social responsibility of business «Paryz» has been initiated

2011 Creation of a CSR Club by members. which includes representatives of the business
sector, non-governmental organizations, universities and international organizations.
The Club's mission is to form and develop a CSR culture by promoting and
disseminating best practices and standards aimed at developing partnership between
the state, business, community and each individual, contributing to the sustainable
development of Kazakhstan society.

2013 The study «Corporate Social Responsibility in Kazakhstan: the situation, problems and
prospects of development». The SANJ Research Center was commissioned by the
EFCA and with the financial support of the Embassy of the Kingdom of the
Netherlands in Kazakhstan.

The main focus was made on identifying obstacles and prospects for the development
of CSR in Kazakhstan, as well as on studying trends in the development of
understanding and practices of CSR in Kazakhstani companies.

2013 Approval of the State Standard of the Republic of Kazakhstan «ST RK ISO 26000 -
2011 Guide to Social Responsibility» (International Standard ISO 26000:2010)

2014 Approval of the National Standard «Social Responsibility. Requirements» (CT RK
1352-201)

2015 The concept of CSR of business in Kazakhstan

Note — compiled by the authors
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As can be seen from the table, the need to increase the social responsibility of business is
noted today at the highest state level. Moreover, the state is the main generator of corporate social
responsibility of business, setting the appropriate requirements. However, in comparison with
developed countries, the practice of corporate social responsibility in Kazakhstan is at an early stage of
development. While in most foreign countries, the presence of social obligations in companies of any
level is a standard requirement for carrying out their activities in the market. At the moment,
Kazakhstan's CSR model has not yet been fully formed, while the following areas of interaction
between government and business can be distinguished.

The first direction is the so-called «voluntary-compulsory charity», which often acts as a
source of additional (voluntary-compulsory) fees from entrepreneurs, which are not normalized and
are spent completely uncontrollably.

The second direction is characteristic of single-industry towns, the socio-economic
development of which is almost completely dependent on the activities of the city-forming enterprise.
Since the regional enterprises of Kazakhstani companies in most cases are such, it can be said that the
effectiveness of their production activities directly depends on the quality of interactions with regional
stakeholders. The company is primarily interested in improving the reputation of business in the
region, the opportunity to promote corporate interests that do not contradict the local community.

The third area of interaction between business and the state is the so-called social partnership,
which involves the interaction of the government with business structures and the population.

In Kazakhstan, the process of creating legal foundations and mechanisms for the
implementation of interaction between government and business within the framework of social
responsibility continues, forms and methods of managing organizations in new conditions are being
developed. Certain aspects of social responsibility are legal in nature and are reflected in legislation,
including the following:

Provide quality services and products to consumers

1. Financial investment in the creation of formal employment, publicly announcing wages, and
developing the skills of employees/

2. Strict compliance with tax, labour, environmental, and other laws and regulations.

3. Business operations in consideration of ethical norms and social expectations.

4. Contributing to the development of society through social contribution activities (alone or in
collabouration with other organizations).

However, it should be noted that there are no separate laws regulating CSR in Kazakhstan. At
the same time, each of the CSR areas falls fragmented under a certain regulatory legal act. For
example, basic human rights, including the rights to free and safe work, rest and labour disputes, are
enshrined in the Universal Declaration of Human Rights, the Constitution and the Labour Code of
Kazakhstan.

The Tax Code defines economic incentives for business to participate in the development of
the social sphere, charity, and hiring people with disabilities. The Environmental Code regulates the
use of natural resources and the impact of enterprises on the environment.

The development of social partnership, the conclusion of collective agreements, industry
agreements between employers and employees is reflected in the Labour Code of the Republic of
Kazakhstan.

Voluntary application of measures of social responsibility of business in the activity of an
entrepreneur, through the implementation or participation in the implementation of projects in the
social, economic and environmental spheres is presented in the Law on Private Entrepreneurship of
the Republic of Kazakhstan.

In 2004, Kazakhstan developed a model Code of corporate Governance. On July 21, 2005, the
decision of the Exchange Board of KASE on corporate governance requirements for issuers was
adopted. The requirement to have a corporate governance code is included in the Listing Rules of the
Kazakhstan Stock Exchange; legal, economic and social bases for consumer protection, as well as
measures to provide consumers with safe and high-quality goods (works, services) (the Law «On
Consumer Protectiony).

The formation of the current legislation and the base of standards in the field of social
responsibility was influenced by the provisions of international standards: - OECD Guidelines for
Multinational Companies; - 10 Principles of the UN Global Compact; - International Standard on
Social Responsibility ISA 8000; - Norms and the Tripartite Declaration of Principles of the
International Labour Organization, which relate to multinational corporations and social policy.
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In 2005, the state standard of the Republic of Kazakhstan «ST RK 1352-2005. Social
responsibility. Requirements» based on the international standard on social responsibility ISO 8000
was stated. In 2011, the State Standard of the Republic of Kazakhstan «ST RK ISO 26000-2011» was
approved on the basis of the international standard IC CSR 26000:2011, which recommends
considering seven main issues of social responsibility that unite the UN global principles: corporate
governance (or organization management); respect for human rights; labour practices; environmental
protection; good business practices; consumer interests; community participation and development.

Within the framework of social partnership and the introduction of social responsibility of
business, large-scale events are held: Social Partners Forum, Labour Forum, two Forums on social
Responsibility of business, the republican campaign «Conclude a collective agreement» and the
republican contest «Paryz», an agreement was signed to promote the principles of the UN Global
Compact (the Ministry of Labour and Social Protection of the Republic of Kazakhstan, the National
Economic Chamber of Kazakhstan «Atameken Union», ENRC, the Union of Commodity Producers
and Exporters Kazakhstan).

Also noteworthy is the fact that in Kazakhstan, approaches to the definition of CSR,
interpreted differently in the narrow and broad sense of the word, have a certain specificity. Thus, in a
narrow sense, corporate social responsibility includes the duties of an enterprise to effectively carry
out the functions of creating added value, to fully fulfill socio-ecological and economic obligations
established by laws, ethical norms and rules adopted in society.

The interpretation of corporate social responsibility in a narrower sense reflects the obligations
of companies to timely pay salaries to employees, pay taxes, comply with legislation in the field of
environmental protection, ensure the safety and health of employees, ethical behavior within the
framework of existing legislation.

Consequently, the basis for the formation of the system of social responsibility of domestic
business is social and labour and related economic and political relations. From this point of view,
social responsibility is considered as a method of achieving sustainable development in the region as a
whole and at the level of a single company.

Most experts agree that Kazakhstan's CSR model is the closest to the European practice of
socially responsible business, which involves the active participation of the state in the regulation of
social and labour relations. Just like the European model, the domestic CSR model is focused on three
areas of initiative — economy, employment and environmental protection. The main distinguishing
characteristics of the Kazakh CSR model from the European one are summarized in table 2.

Table 2 — Comparative analysis of European and Kazakh CSR models

Main Features European countries Kazakhstan
Interested  parties | Staff State
(stakeholders) Consumers Owners
Community Staff
Shareholders Consumers.
Stimulating forces | Companies State (supreme executive power)
of CSR Local community Companies
development Non-governmental organizations | Local authorities
State
The role of non- Significant role Minor role
governmental Diversity of Non-governmental | A few
organizations organizations To a lesser extent, they are the engines

The real mechanisms of pressure | of CSR ideas
on business as a whole also have a
strong influence on public

opinion.

Social reporting Initiative of business structures by | It is at the initial stage of development
business; It is not perceived as a complete system
Wide application of social | Its usefulness in the long term has not
reporting standards been evaluated:;
Orientation to all stakeholders | Orientation to a greater extent on the
(stakeholders) state and shareholders

Note — compiled by the authors
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In the countries of the European Union, four main CSR models dominate: the Scandinavian,
Southern European, continental, or Bismarckian, and the Anglo-Saxon model, or the Beveridge model.

The European CSR model is not open, since the activities of companies that traditionally
belong to CSR in the United States and are carried out exclusively on the initiative of business, in
Europe, as a rule, are regulated by the state within the framework of various norms, standards and
laws.

The open form of corporate CSR assumes such a line of behavior of the corporation, which
leads it to realize the need to assume responsibility for solving those issues in which society is
interested. The open form of corporate social responsibility usually characterizes voluntary and
independently determined lines of behavior, programs and strategies of the corporation on issues that
are perceived by the corporation itself or its stakeholders as part of their responsibility to society.

While the hidden form of CSR refers to the official and unofficial institutions of the country
through which the responsibility of corporations for public interests is coordinated with corporations
or prescribed to them. The hidden form of CSR usually includes those values, norms and rules that
often lead to mandatory requirements for corporations in matters that the public, political and
economic interests of the country consider reasonable responsibilities of companies.

The dominant role in CSR in European countries is played by the state, and therefore the
activities of companies in the direction of implementing CSR strategies are regulated by the state. The
business structures are responsible for compulsory health insurance, pensions, and environmental
protection [5].

CSR regulation from the point of view of law is carried out at three levels: supranational,
national and local. The main principles of CSR are enshrined in such pan-European documents as the
Integrated Product Policy, the Ten Principles of the UN Global Compact, the Guidelines of the
Organization for Economic Cooperation and Development for Multinational Companies, the ISO
26000 Social Responsibility Standard, the UN Guidelines on Business and Human Rights, the
Environmental Management and Audit Scheme.

However, at the same time, despite a significant number of documents regulating CSR
activities, many European companies not only fully adhere to their provisions, but also develop CSR
programs and projects themselves, most of which are also aimed at solving problems characteristic of
these territories: ecology, farming [6].

Recently, there has even been a new term for the European version of CSR, which refers to the
corporate ability to respond socially.

A comparative analysis of the American and European models is presented in table 3.

Table 3 — Comparative characteristics of American and European models

The main elements of | USA European countries
CSR

Economic responsibility

Focus on compliance with the | Legally established labour

advanced principles of corporate
governance, decent remuneration
and consumer protection.

standards
Regulation of overtime work, rules
for the production and testing of
medicines

Legal responsibility

Low level of legally fixed rules of
corporate behavior

In-depth legislation on business
rules

Ethical responsibility

Trends in the predominance of
local community support

High taxes and a high level of state
social protection

Charity

Sponsorship of art, culture and
university education

The high tax burden transfers
responsibility for financing culture,
education, etc. to the state.

Note — compiled by the authors

The European model is characterized by an active role of the state and is divided into its own
submodels, the EU European Commission on CSR plays a significant role in its formation. It provides
for the institutionalization of relations with stakeholders; The practice of CSR in European countries
has developed in the depths of the welfare state. The European CSR model is focused on turning
companies into full members of national communities, and social responsibility strategies into an
important resource of European construction [7].
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In Kazakhstan, as in other post-Soviet countries, the most common CSR practices are
charitable activities, volunteering and sponsorship. This understanding is typical for all stakeholders -
business, government agencies and members of the public.

It is worth immediately separating the traditional and modern approach of company
management to charity programs. The most frequent recipients of charitable assistance under
traditional programs are the following target groups. children and youth (both talented and in need of
help), pensioners, war veterans and the disabled. Thus, the assistance provided within the framework
of the charity program is intended mainly for vulnerable groups of the population, reducing the risk of
poverty and social tension in the regions in which we work. Assistance can be one-time or based on a
long-term strategy. The assistance is mainly provided to former employees of the company and their
families.

In addition, in domestic companies, the best situation is with the development of CSR
strategies, principles and policies, and not with their implementation. In fact, the most serious
approach to social responsibility in the republic is taken by large companies - public or private, which
are participants in international business relations. CSR has long been a necessary requirement on the
global stock exchange. Small and medium-sized businesses in Kazakhstan perceive social
responsibility differently: "I pay people wages, produce high-quality products - this is more than
enough".

The principles of CSR in Kazakhstan are mainly adhered to by large and medium-sized
businesses. The position of small businesses in relation to CSR is summarized in table 4, is
diametrically opposite.

Table 4 — The position of the business of the Republic of Kazakhstan regarding the principles of
corporate social responsibility
Small business Medium and large businesses
The state should solve social issues by itself The state needs to stimulate business to actively
implement CSR principles
Business should not be involved in solving | Business should be actively involved in solving

social problems social problems
The civil sector can't solve anything The civil sector should actively work with
business

Note — compiled by the authors

In the Pavlodar region, corporate social responsibility as a separate line of activity is singled
out and positioned mainly by large system-forming enterprises of the region, which reflects the
general republican trend. This is evidenced by the results of the analysis of the websites of industrial
enterprises.

The analysis was carried out to reflect the main principles of CSR on the official websites of
enterprises. At the same time, it was estimated:

1) The presence of separate tabs «corporate social responsibility», «social responsibility»,
«social policy», «sustainable development» and other formulations indicating the company's activities
in the field of CSR;

2) Completeness and degree of representation of the main activities in the field of CSR, as
well as own initiatives, projects related to social responsibility.

Conclusion

In general, there are three main relations of CSR business in Kazakhstan:

1. The specifics of the activity forces companies to implement social projects. First of all, this
applies to companies engaged in harmful production and, accordingly, polluting the environment. For
these companies, it is important not so much to demonstrate participation in social programs in the
region of presence, but rather to demonstrate an active social position aimed at forming a positive
image. As a rule, all this is accompanied by active coverage of ongoing social projects, initiatives of
companies in the media.

2. The desire of companies to demonstrate their maturity and ability to solve some social
problems independently, and thus enlist the support of local authorities and the community, their loyal
attitude towards the company.
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3. Most of the implemented social projects of domestic companies are the result of altruism
and civic position of managers or owners of companies. At the same time, social projects are not
covered in the media and the company does not have a special need to demonstrate social activities.

Thus, it should be noted that the social activities of a number of domestic companies are more
focused on the formation and consolidation of a positive image, public opinion in the regions of
presence and is not perceived as a strategic direction of activity. Moreover, in some cases, the choice
of priority areas of social activity of companies is determined by how much it will attract public
attention and contribute to a positive image.

Domestic companies are aware of the need for social responsibility, implement many
initiatives in this area, but do not consider CSR as one of the priority areas directly related to a unified
business strategy. CSR activities in many cases do not have a high status and are carried out as a
secondary activity.

Only a number of domestic companies have come to understand the need for information
openness.
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YHHOBaLMSITBIK Eypasus yauBepcurerti, Kazakcran
2Eploccem)neri Epxin YuuBepcurer, benbrus

OJIEYMETTIK KayanThl OM3HeC KAFUIATTAPBIH iCKe achIPYIbIH HIETeTiK
sKoHe OTaHIBIK TIKipuodeci

Kazakcranna oneyMeTTiK-’KOHOMUKAIBIK JaMYABIH TYPaKTBUIBIFBIH, OM3HECTIH OJIEYMETTIK
JKAHFBIPTYyFa JKOHE aJaMi KalWTaJAbl JaMbITyFa OJICeHIl KaTbICYyblH KYIIEHTYy MaKcaThIHIA
Ka3aKCTaHJBIK KOFAMHBIH OaplIbIK JICHICHIICPIHIEC KOPIOPATHBTIK OJCYMETTIK >KayarlmKepUIUTiKTi
(KOX) enrizyre xoHe inrepineryre OaFbITTajfaH LIapanapibl IIYFBUT 93ipiey KaxkeT. OcbiFaH
0aifIaHBICTBI QNIEYMETTIK JKAYalKePIIUTIKTIH THIMAlI TETITiH KalbINTACTHIPY, COHAAi-aK OTaHIBIK
KOMITaHUsUIapabsl Oackapy NMpaKTHKachlHa KOPIIOPATHBTIK 9JEYMETTIK KayanKepIIiliK KaruaaTTapblH
€HTi3y MpoOIeMachl TYbIHAANRABI

MakangaHslH MakcaThl — 3epTTey OTAaHABIK OH3HEC-CEKTOPABIH HAKTBl KOHTEKCTIHIE
Kazakcrannarer 6usnecreri KOXK naMyblHBIH Heri3ri Ke3eHJIepiH aHbIKTayFa OarpiTTanmraH. JKyiten,
CANBICTHIPMANbl JKOHE CTATHCTHUKAIBIK Tajjay, COHJal-aKk capanTaMalblk Oarajay omicTepi
KOJIIAaHBUIABL. 3epTTEY/IiH SMIMPHUKAIBIK OIiCTEpl PETiHAE capanTaMallblK cayallHama, KYKaTTapabl
Tajmay, OJEYMETTIK 3epTTeylepiH Kaitamama Tanmaybl, «case study» omici KONZaHBUIIHL
Kyxarrapne Tangay Kasipri MemiekeTTepae Ou3Hec IeH OWITIKTIH ©3apa iC-KUMBUIBIH JKY3€re achipy
MPaKTUKACHIH aWKBIHIAWTBIH 3aHHAMAIBIK J>KOHE HOPMATUBTIK OazaHbl 3epaeiiey MaKcaThiHAA
xyprizinmi. KOX eHrizy mMopenmpaepiH aHBIKTay >KOHE CHMATTAy YIIiH OipkKarap MIETENIIK
CaNBICTBIPMAaIIBl 3ePTTEYIIEPICH alblHFaH KalTarama aepekTep aaici Konmaneuiabel. «Case study» omici
OTaHABIK OWM3HEC-KYPBUILIMIAPABIH ~ OJIEYMETTIK  WHBECTHLHSIIAD  CANACHIHAAFBl  QJIEYMETTIK
MEMJIEKETTIK-)KEKEIIeNIiK OPINTeCTIK TEeTIKTEpiH THIMAI eHTi3yiHIH ASMIHMPUKAIBIK KardaiiapbiH
aHBIKTayFa MYMKIHIIK Oep/Ii.

OTaHABIK JKOHE WICTEAIK TOKIPUOCHI 3epTTEyre HETi3JeAreH Makajiala aiMaKThIK
SKOHOMUKAJIBIK JKYHEIePIiH MaceelepiH ey e Ou3Hec NeH OWITIKTIH 63apa opeKeTTeCy MeXaHu3Mi
Kapactelppuiabl.  Kaszakcranmarel KOJXK mpaktukamapsl  3BONIONMACHIHBIH — HETI3rl  Ke3eHaepi
AHBIKTAJJIBI JKOHE CHUIATTAJbI, Ka3ipri Jkaraaiia eHIpAiH MacelieliepiH Iielly Ke3iHae Ou3Hec NeH
OWIIKTIH 63apa i1C-KMMBUIBIHBIH KYPBUIBIMJBIK (CYOBEKTLIEp, HHCTUTYTTAp) XKOHE PETTEYI (3aHHaMa,
cTparerusuiap, Oaraapiamainap, cTaHIapTTap) KOMIIOHEHTTepi Oenrinenai. COHbIMEH KaTap, OTaHIIBIK
KOX xyiieciHiH eyponaiblKk MOAEIBCH HETi3r1 allbIpMalIbUIBIKTapbl KAPACTHIPHUIAIBI, OHBIH JKaJIITbI
cUIMaTTaManapbl Makanaja KelITipiJireH.

Tyitiagi ce3uep: OM3HEC, KAWBIPHIMIBUIBIK, MEMJIEKET, KOMIIAHUS, KOPIOPATHBTIK QJIEYMETTIK
KayarKepIIiIiK, QIEyMETTIK OPINTECTiK, aJIeyMETTIiK xKodaap.
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3apy0es:kHasi M OTe4eCTBEHHAS MPAKTHKA
peanu3anii NPUHIMIIOB COHATBHO OTBETCTBEHHOT0 OM3Heca

Ilepen coBpemeHnHbIM Ka3zaxcTraHoM CTOMT BaKHas 3ajada — pa3paboTaTh MeEpHl 110
BHE/IPEHHUIO U TIPOJBIKEHHIO KOPIIOPAaTHBHOM coumansHoi oTBeTcTBeHHOCTH (KCO) Ha Becex ypoBHIX
Ka3aXCTaHCKOTO OOIIECTBA C LEIhI0 YCHIICHHUS YyCTOMUYMBOCTH COIMATEHO-I)KOHOMUYECKOTO PA3BUTHS,
aKTUBHOTO ydacTusi OM3Heca B COLMANBHON MOAECPHHU3AINH U PA3BUTHH YEIOBEUECKOTO KamuTaia. B
CBSI3U C OTHUM BO3HUKaeT mpobiema QopmupoBanus 3GGEKTUBHOTO MeXaHM3Ma COLHUAIbHON
OTBETCTBEHHOCTH, & TAKXXE BHEIPEHMS NPHUHLMIIOB KOPIOPATUBHON COLMAIBHON OTBETCTBEHHOCTH B
MPAKTUKY yIPABICHNS OT€YECTBEHHPIMH KOMIIAHUSIMHU.

Lenbp naHHOTO WCCHENOBaHUS 3aKIIOYAETCS B TOM, YTOOBI ONPEAEIUTH OCHOBHBIE 3TaIlbl
passutus KCO B ka3axcraHCcKoM OHM3HEce, OnmHMpasich Ha CIEUU(PUUECKH KOHTEKCT OTE€UECTBEHHOI'O
Ou3Hec-cekTopa. B Xome  uWccnemoBaHWS  WMCIIONB30BAIKMCh  METOJBI  CHCTEMaTHYEeCKOTO,
CPaBHHUTENBHOTO W CTATUCTHYECKOTO aHAM3a M JKCIEPTHBIX OIEHOK. B KadecTBe SMIMUPHYECKUX
METOJIOB  MCIIOJIb30BAJIMCh JKCIEPTHBIM ONpOC, aHauu3 JOKYMEHTOB, BTOPHYHBIM  aHaIM3
COILIMOJIOTHYECKHX HCCIICI0BaHUM, METOJ «Case Study». AHamu3 TOKyMEHTOB OBLI MPOBEICH C LIENbIO
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W3y4YeHHs 3aKOHOJNATENIBHOH W HOpMAaTHBHOW 0asbl, ONpEAeNsIomeil MPaKTUKY OCYLICCTBICHUS
B3aMMOJICHCTBHA OW3Heca W BIACTH B COBPEMEHHBIX TrocymapcTBax. JIias BBIABICHHS W
xapakTepuctuku Mmozenelt BHenpeHus KCO Obul MpHMEHEH METOA BTOPUYHBIX JAaHHBIX M3 pAAa
3apyOeKHBIX CPAaBHUTEIBHBIX HCCIICOBaHM. MeTox «Case Study» mo3BOJIHII BBISIBUTH SMIHPHYCCKUC
ciydyan  3(QQEKTHBHOIO BHEAPEHHS  MEXaHW3MOB  COLMAIBHOTO  TOCYNAapCTBEHHO-YaCTHOTO
HapTHEPCTBA B cepe COIUATbHBIX HHBECTUIIMH OT€YeCTBEHHBIMU OM3HEC-CTPYKTYpPaMH.

B cratbe, ocHOBaHHOM Ha N3yYEHUH OTEUECTBEHHOT'O M 3apyOeXKHOT0 OMbITa, ObLT pacCMOTPEH
MEXaHU3M B3aWMOJEHCTBUS OH3HECa H BJIACTH NpPU pEIIeHMH NpoONeM PpETHOHANBHBIX
HKOHOMHYECKUX CHCTEM. BbITH BEIABICHBI 1 OXapaKTepPHU30BaHbl OCHOBHBIE ATAIbI YBOIOLUH HPAKTHK
KCO B Kazaxcrane, ycCTaHOBJEHBI CTPYKTypHBIE (CYOBEKTHI, HHCTUTYTHI) ¥ PETYJISTHBHBIC
(3aKOHOIIATENBCTBO, CTPATErnu, MPOrPaMMBbl, CTAaHIAPThl) KOMIIOHEHTHl B3aMMOJACHCTBUsI Ou3Heca U
BJIaCTH TIPU PEIICHUH MPOOJIeM peTHOHA B COBPEMEHHBIX YCJIOBHAX. [I0ka3aHbI OCHOBHBIE OTIMYHS
otedectBeHHON crucTeMbl KCO 0T eBpomneiickoi Mo Iemn.

KiroueBbie cnoBa: Ou3Hec, 0JaroTBOPUTENBLHOCTD, TOCYAapCTBO, KOMIIAHHSI, KOPIOpATHBHAS
couuanbHasi OTBETCTBEHHOCTD, COLUATIBHOE MAPTHEPCTBO, COLUANBHBIC TIPOCKTHI.
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