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Annotation. This articleshowsa case study ofsocial differentiation of«Balapan» channel productson the
basis of content analysis. Differentiation on the grounds of gender, age, education, interests, nationality, and
place of living was considered. These criteria are taken into accountduring content creation process and
according to child's social group the channel product is created, which will be optimized for each audience.

Authorsprovidedbasic social children's groupsandanalyzedstrategies and ways of impact, used while
creating children’s television content. Key functional areas of «Balapan» children's channel programmes are
defined, they are: informative, educational andentertainment. According to authors, first and foremost children
audience is attracted bya colorfulaudiovisual picture on TV-screen. The older the viewer gets, the more
meaningful its televisions product's receptivity becomes. Strategies and ways of impact for each age category
(junior preschool, seniorpreschool, junior school, teen andearly adolescence aged) are considered while
creating children's television content.

Keywords: broadcasting for children, television audience, impact strategy, ways of impact, television
program.

Broadcasting for children in Kazakhstan is represented by domestic and retransmitted foreign channels.
Retransmitted foreign channels are the following: “Cartoon Network Russia”, “Nickelodeon CIS”, “Detskiy”,
“Detskiy Mir”, “Karusel” and “Multimania”. “Balapan” is a domestic children’s TV channel. The primary
audience of the channel is preschool children. The TV channel is in the package of free channels of OTAU TV
and in the basic package of a joint IPTV-brand “iD TV” of “TOO Alacast” and ‘“Kazakhtelecom JSC”. It is
retransmitted by cable television operators. The channel has its official website (access mode:
http://balapan.kaztrk.kz/kz), design and content of which suit the target audience of the channel. Great attention
in forming and selecting the content is paid to ethical and educational aspects: material, containing cruelty and
violence demonstrations, is not allowed; material is selected based on the following criteria:

— development of kindness;

— formation of responsibility;

— fostering of high moral standards.

To this purpose, skilled educators and psychologists take part in creation of each program product,
opinion and comments of parents are accounted in the analysis of pilot projects. The goals of the channel are
upbringing and education, and the targets are to foster a patriotic sentiment, to improve the knowledge of the
official language, to give an idea of the surrounding world.

Content analysis was selected for the study of social differentiation of the channel products. “Content
analysis is a method of qualitative-quantitative analysis of documents’ content to detect or measure different
facts and trends reflected in such documents” [1]. A domestic children’s channel has been selected for the
content analysis. Both in-house children’s content and retransmitted foreign animation products in Kazakh are
represented on the channel.

Speaking of social differentiation of children’s TV broadcasting, it should be noted that there are
considerably fewer indexes and social communities among children. “Studying of childhood as a sociocultural
phenomenon is a real sociological problem. We are yet to evaluate children as a special social group with its own
structural bonds, its own social relations which are formed on the inside” [2, p. 10]. Differentiation by gender
identity, age bracket, education, interests, nationality, and place of residence, is relevant among children. These
criteria are taken into account in creating the content. Depending on a child’s social group, an in-channel
product, meant for a specific audience, is created. Programs for boys and girls, sport amateurs and musicians,
educational programs for pupils and preschool children — all of them are created considering social
differentiation. Let us consider basic social groups of children and try to find out what nuances, strategies and
ways of influence exist for them in creating children’s television content.

In order to characterize “Balapan” TV-channel content and find out what program function is in priority
and if it is in compliance with the goals of the TV-channel, first of all, we need to determine the functional trends
of children’s programs. According to G.V.Kuztetsov, a Russian TV-host, “children’s programs are programs
whose addresses are viewers of preschool, junior school and teen-age. Their goal is a comprehensive upbringing
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and education, socialization of a rising generation. Children’s programs are diverse by genres and formats:
telecontents, educational programs, broadcast of children’s holidays, children meetings with interesting people,
etc” [3, p. 24].

“Specifics of a children’s TV program shall include the following targets: upbringing of a child’s
personality as a part of society; maturing of a creative self-developing personality; fostering child’s moral and
ethical qualities; broadening of one's outlook; development of intellectual and communicative capabilities of
a personality” [4, 112].

Hence, we have identified the key functional trends of programs on the children’s channel “Balapan”:
informative, educational and entertaining. It is important that most programs are syncretical by functional trend
and can belong to several groups at once. There are 20 informative programs on the channel. They are “Alippe
an1”, “Hello, balapan”, “ABC+”, “Aygolek”, “Zhas ulannyii bir kiini”, “Ayzhuldiz”, “An salayiq”, “Ademi —
ay”; “Bile, bile!”, “Zhanuarlar alemi”, “On sausaq”, “Kim bolam”, “K&iildi kélikter”, “Keremet ondiq”, “Aspaz
mektebi”, “Birge-bir”, “Ol kim, bul ne?”, “Qura, bura!”, “Tompaq”, “1000 tirli suraq”, “Kishkentay
Eynshteyn.” For example, “Kishkentay Eynshteyn” program, meant for the audience of junior school age, invites
children in the program studio where a TV-host together with them conducts interesting experiments and gives
intelligent information about surrounding world.

There are 8 educational programs on the TV channel “Balapan”: “An salayiq”, “Ayzhuldiz”, “Alippe
an1”, “Hello, balapan”, “Aspaz mektebi”, “On sausaq”, “Keremet ondiq”, “Bile, bile”. All of them perform 2
functions. The programs are educational as they are meant to teach children a specific activity. At the same time,
they are informative as they give an idea of the surrounding world within the topic of a specific episode. For
example, “An salayiq” program teaches to sing and contains intellectual information about music, musical
instruments, etc. Customs and culture of world’s countries are studied in “Bile, bile” program, then dancing
moves, specific for the country, are taught to children.

There are 13 entertaining programs on the channel: “Balamen betpe-bet”, “Zhiizden zhiiyrik”, “Ademi
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ay”, “Kiilegesh”, “Oylan, tap”, “On sausaq”, “Balapan” qonaqqa baradi”, “Shitirman”, “Birge-bir”, “Sanzhar
men Qaysar”’, “Qos qaraqshi1”, “Alaqay, balaqay!”. “On sausaq” program performs all three functions. It is
informative, educational and entertaining. The program trains children to work through entertainments, teach
needlework, modeling, etc., and gives interesting intellectual information.

A statistical study was conducted. The program content of the channel was distributed among the key
trends. Program classification presented on the channel’s website was used for the calculation. Let us consider

the distribution of the program content by functional trends (Figure 1).
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Figure 1 — Functional trends of programs on “Balapan” TV-channel

The Picture shows that informative function prevails in most of the programs on the TV channel (53 %).
These data indicate that, indeed, the main goal of the channel is education and upbringing.

Social differentiation of the audience is taken into account while preparing a program product. So, on the
website, programs are singled out in separate groups by interests: sports and musical. Therefore, Douglass
North’s criteria of social differentiation are taken into account while preparing the content. One of the criteria is
a division by interests. The channel specialists sort out 2 groups of programs by interests. The first group is
sports ones. It includes “Zhiizden zhiiyrik”, “Shitirman”, “Alaqay, balaqay!” programs. “Alaqay, balagay!”
program is oriented at an audience of elder preschool age (5 to 7 years old). A TV-hostess does morning and
evening exercises with children. “Zhiizden zhiiyrik” and “Shitirman” programs are aimed at an audience of
junior school age (7 to 11 years old). Therein, 2 teams compete whose physical training is better.

The second group of programs is musical ones. It includes “Aygolek”, “An salayiq”. “Aygoélek” program
is oriented at an audience of junior school age (7 to 11 years old). Therein, children perform, sing and dance.
“An salayiq” program, already mentioned before, is aimed at an audience of early preschool (3 to 5 years old)
and elder preschool age (5 to 7 years old).
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Thus, the channel broadcasts sports and musical programs that actualize a criterion of viewers’ interests.
Viewers, interested in music and signing, will be related to one social sub-group. However, traditional
classification does not provide for a single principle of programs division into genre groups. That is a very big
shortcoming of modern children’s television journalism. As this is a Kazakhstani TV channel, it is oriented at an
audience of Kazakhstani children. This audience is a big cultural social group with various interests.

Let us consider social differentiation of program broadcasting on the TV-channel by gender (Picture 4).
Most part of the content is aimed at common audience: both girls and boys. Such content includes: “Zhiizden
zhiiyrik”, “Balamen betpe-bet”, “Kiilegesh”, “Oylan, tap”; “On sausaq”, “Balapan” qonaqqa baradi”, “Birge-
bir”; “Alaqay, balaqay!”, “Alippe am”, “Hello, balapan!”, “ABC+”, “Aygolek”, “Zhas ulannyf bir kiini”,
“Ayzhuldiz”, “An salayiq”, “Bile, bile!”, “Zhanuarlar alemi”, “Kim bolam”, “Koéiildi kolikter”, “Keremet
ondiq”, “Aspaz mektebi”, “Ol kim, bul ne?”, “Zhiizden zhiiyrik”, “Shitirman”, “Kishkentay Eynshteyn”, “1000
tirli suraq”, “Tompagq’, “Ayular”, “Gazhayipstanga sayahat”, “Mikki Maus Club1”, “Yerden atanifi afigimeleri”,
“Maya”, “Yertegiler”, “Yertegiler yeline sayahat”, “Ali men Aya”, “Balapan zhane omifi dostar1”, “Haidi”,
“Zhandos zhane onifi dostar1”, “Sayahatshi Dara”, “Zharaysin, kosmobaliq!”, “Qura, bura!”, “Qos qaraqsh1”,
“Dostiq dangili”, “Siqirhi kitaptar”, “Tayo”, “Sherlok Yak”, “Bilgishter”, “Qutqarushikiishikter”, “Persidifi
gazhayip”, “Danishpanqarga”, “Pororo zhane onifi dostar1”, “Lupdidu”, “Mikki men Donald usinadi: Sportshi
Gufi”, “Agent Oso”, “Dzhungli kitab1”, “Safari”, “Kiinikey zhane onifi dostar1”, “Yerinshekter yeli”, “Batir bol,
Batirbol”, “Sanzhar men Qaysar”.

However, several program product units, in the course of analysis, have been identified as gender-
dependent:

1. For girls: “Ademi — ay”, “Miyaniii yertegi alemi”. “Ademi — ay” is a program for girls of junior school
age (7 to 11 years old) about fashion. The program is informative and entertaining. By the end of the program,
girls, coming to the studio, are transformed. “Miyanifi yertegi alemi” is a playing animated series for girls 5 to
11 years old (elder preschool and junior school age).

2. For boys: “Qaysarseri”’, “Zhefiimpaz zhetkinshekter”, “Auyezhay”, “Ekstremald:i futbol”, “Sheber
Menni”, “Basketbolshilar”. These are animated cartoons about football, robots, technologies, tools, cars, etc.

Thus, though common-audience content prevails on the channel, there is content only for girls and only
for boys. Girls are fostered to be a lady, taught to be neat, beautiful, and ambitious, to help their mothers and
grandmothers with household duties. Boys are taught to be strong, athletic, resourceful and ambitious, as well.
All this is also demonstrated by the common content. Let us consider this based on Kazakhstani cartoon for
children of early preschool age (3 to 5 years old) called “Ali men Aya”. The cartoon tells about two children —
a brother Ali and a sister Aya who live at Granny and Grandpa’s in the country. The cartoon tells about Kazakh
national traditions and customs, culture; national dances and songs are shown. The girl Aya helps her Grandma
about the house and with the farm, helps her to cook various dishes, including national ones of Kazakhstan. Aya
is cheerful and thirsty for knowledge. The boy Ali helps his Grandpa, he is fostered as a guardian for his family
and taught to keep the house in order. The cartoon characters communicate with a viewer that allows a deeper
involvement in this world and makes believe in the events on the screen.

Let us consider social differentiation on the channel by an age criterion and identify the strategies and
ways of influence for each age-specific audience. Depending on the age and the development of children’s
perception, certain strategies and ways of television influence are identified. They are connected with the
development targets of television and help to increase the percent of effective perception of information by
children [5].

So, the main strategy for early preschool age is transfer of information about functions of objects used,
and sensory-full environment. Ways of influence are a game, a stage show, a tale, a “musical sketch”, and
a cartoon.

The following strategies should be used for elder preschool age: to transfer information about social and
gender roles and relations, to rely on the peculiarities of a children subculture (play by the rules), to foster moral
values, to rely on information-full environment. A way of influence is a contest, which stimulates productive
creative activities of a child (modeling, drawing, story making, etc.)

The following strategies are used for the junior school age: transfer of information about a system of
scientific notions and world concepts, development of learning activity and assistance in learning the
surrounding world, a help in the formation of an own picture of the world, relying on moral values and
information-full environment. Ways of influence are an intellectual and a competitive game, and a children’s
feature film.

The strategies for teen-age are the following: transfer of information about human relations, about human
body changes connected with pubescence; development of learning activity, a formation of individual learning
interests, a contribution to formation of a scientific picture of the world, relying on word-logical material, relying
on information-full environment, transfer of information about gender relations, development of learning
activity, assistance in formation of an individual style of mental activity, employment of high creative potential
of teenagers for realization of constructive purposes, relying on word-logical and abstract material, relying on
information-full environment in culture and science. Ways of influence are an intellectual competition; a group,
team game; a film for children-teenagers, a discussion, a talk-show.
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The following strategies are used for the early youth: transfer of a career-oriented information; assistance
in formation of social culture; assistance in formation of world outlook; relying on the interest to self-knowledge
and learning of an inward man; relying on information-full environment in culture, philosophy, science and
politics. Ways of influence are a discussion, an intellectual talk-show, a film for young people.

Thus, in the course of studying the peculiarities of children’s perception, we have come to a conclusion
that, first of all, a bright audio-visual picture on a TV-screen is the most attractive for a children’s audience.
Peculiarities of children’s perception change with age. The older the viewer is, the more intelligent is his
perception of a TV product.

Due to the changes of perception peculiarities, strategies and ways of influence are identified for each age
bracket (early preschool, elder preschool, junior school, teen-age and early youth) which are taken into account
when creating children’s television content.

Content for early preschool age (3-5): “Balamen betpe-bet”, “An salayiq”, “Ayzhuldiz”, “Alippe ani”,
“Konildi kolikter”, “Mikki Maus klub1”, “Maya”, “Yertegiler eline sayahat”, “Ali men Aya”, “Balapan zhane
onifi dostar1”, “Qaysarseri”’, “Zhandos zhane onifi dostary”, “Sayahatsh1 Dara”, “Zharaysin, kosmobaluq!”;
“Batik bol, Batirbol!”, “Qosqaragshi”, “Dostiq dafigili”, “Tayo”, “Miyamii yertegi alemi”, “Bilgishter”,
“Danishpan qarga”, “Sheber Menny”, “Pororo zhane omifi dostar1”, “Lupdidu”, “Agent Oso”, “Yerinshekter
yeli”. A representational thought is formed and semi-role identification develops in this age. Ways of influence
are a tale, a cartoon, a stage-show.

For example, there are two animated TV hosts — a boy and a girl — in “Ay zhuldiz” program, aired in the
evening. They tell interesting stories and tales. Gender features of a girl and a boy are reveled in the talk. Child’s
role identification begins to form up: a boy-viewer watches the boy-character and finds likeness to oneself,
identifying oneself with the character, and tends to resemble him.

Content for elder preschool age (5-7): “Balamen betpe-bet”, “On sausaq”, “An salayiq”, “ABC+”,
“Ademi — ay”, “Ay zhuldiz”, “Bile, bile”, “Zhanuarlar alemi”, “Alippe ani”, “Oylan, tap”, “Balapan” qonaqqa
barad1”, “Birge-bir”, “Alaqay, balaqay!”, “Ol kim, bul ne?”, “Kim bolam?”, “Kéiiildi koélikter”, “Ayular”,
“Gazhayipstanga sayahat”, “Mikki Maus Klub1”, “Yerdenatanifi afigimeleri”, “Maya”, “Yertegiler”,
“Yertegilereline sayahat”, “Haydi”, “Qaysarseri”, “Zhandos zhane onifi dostar1”, “Zhefiimpaz zhetkinshekter”,
“Qura, bura!”, “Sanzhar men Qaysar”, “Qosqaragshi”, “Tayo”, “Miyaniii yertegi alemi”, “Sherlok Yak”,
“Bilgishter”, “Qutqarushi kiishikter”, “Persidifi gazhayip alemi”, “Danishpan qarga”, “Ekstremaldi futbol”,
“Sheber Menni”, “Lupdidu”, “Mikki men Donald usinadi: Sportshi Gufi”, “Agent Oso”, “Dzhungli kitabi.
Safari”, “Kiinikey zhane onifl dostar1”, “Yerinshekter yeli”.

More psychological changes occur in the elder preschool age. Perception accuracy improves, imagination
is enriched, orientation in surrounding world improves, area of interests widens, emotional development takes
place, a concept of social roles is formed, and information retention period increases.

Ways of influence are relying on educational material, moral standards and transfer of information about
social and gender roles. It is represented by educational programs, for example, “ABC+” to study English, and
“Zhanuarlar alemi” to tell about animals’ world. Therefore, educational and informative material is presented to
the little viewers. Ways of influence are various types of creative activity: drawing, modeling, etc. This all is
presented in “On sausaq” program.

Content for junior school age (7—11): “Zhiizden zhiiyrik”, “Aygolek”, “1000 tiirli suraq”, “Tompaq”,
“Ademi — ay”, “Bile, bile”, “Zhanuarlar alemi”, “Shitirman”, “Hello, balapan!”, “Kiilegesh”, “Oylan, tap!”,
“Aspaz mektebi”, “On sausaq”, “Keremet ondiq”, “Balapan” qonaqqa barad1”, “Birge-bir”, “Kim bolam”,
“Ayular”, “Gazhayipstanga sayahat”, “Yerden atamifi afigimeleri”, “Yertegiler”, “Haydi”, ‘“Zhefiimpaz
zhetkinshekter”, “Sanzhar men Qaysar”, “Siqirh kitaptar”, “Miyaniii yertegi alemi”, “Sherlok Yak”,
“Ekstremaldi futbol”, “Mikki men Donald usinadi: Sportsh1 Gufi”, “Dzhungli kitabi. Safari”, “Basketbolshilar”,
“Gazhayip korme”, “Kishkentay Eynshteyn.”

Learning activity, semantic memory, desire for learning the surrounding world, and formation of one’s
own picture of the world are more developed in junior school age. Ways of influence are an intellectual and
a competitive game. Examples of competitive games are “Zhiizden zhiiyrik” and “Shitirman” programs.

Despite that the TV channel positions oneself as a children’s one, there is content in the program
broadcasting that is oriented at a teenage audience. Content for teenage (11-14): “Kiilegesh”, “Haydi”,
“Basketbolshilar”, “Ekstremald: futbol”, “Gazhayip kdrme”, “Sanzhar men Qaysar”.

The main strategies are transfer of information about human and gender relations, assistance to formation
of a scientific picture of the world. Ways of influence are an intellectual contest, a film for children and young
people, etc. So, a TV series “Sanzhar men Qaysar” for children and young people develops learning activity, and
transfers information about human relations. This is a TV series about an uncommon family. The main
characters — brothers Sanzhar and Kaysar — are complete opposites of each other. Each episode shows them
getting into various life situations and trying to solve their problems together.

Let us consider age differentiation of the target audience of ‘“Balapan” TV-channel (Figure 2). The
Picture shows that the content for elder preschool age (5-7 years old) has the leading position, a little behind is
the content for junior school age.
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Figure 2 — Age Differentiation of “Balapan” TV-channel Audience

Social differentiation is completely taken into account on the channel. Every little viewer can find
a content appealing by functions, age and interests, which will develop one’s notion of gender roles, provide
educational material, teach to sing, teach English, etc. A huge advantage of the channel is that the main content
is in-house made thus improving the knowledge of the official and native language of Kazakhstani Kkids,
fostering the spirit of patriotism and telling about customs and traditions of Kazakhstani people.
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TYHIH

M.B. Aiimmazambemosa, chunonozua macucmpi,
A.C. Ogouenxo
Hnnosayusneix Eypasus ynusepcumemi (Ilasnodap x.)

Bananapza apnanzan menesuzuanslK OHIMHIH a1eyMemmiK HcikKmeayiniy KOHmeHm -manoaysl
(«bananan) meneapnacel mamepuandapvlinoa)

JKymvicma kowmenm-ananus Heeizinoe «bananany meneapHacvl OHIMIHIK 21€YMEMMIK JHCIKMENYIHIY
3epmmeyi ycvlubinean. I enoepnik Kamvlcmblibidbl, JHCAC KAME2OPUACHl, Oilimi, Kbi3bl&YUIbLIbIEbL, YIMbI,
MYPEIILIKMbL  OpHbL  OOUbIHWIA  Jicikmenyl Kapacmuipbiazan. bepincen kpumepuiinep xonmenm oicacayoa
eckepinedi oicoHe Oanamvly aneymemmix MoObIHA OQUIAHbLICMbL  MeleapHada ap MYpPAi  Hcacmagvl
KepepMmeHOepee ApHAIaH OHIiM naida 601aovl.

Aemopnap bananapovily Heeizei aneymemmix MONMAPLIH KOPCEMKeH JCaHe 0ananapea apHaieau
menesuUsUsIbIK KOHMeHmmi KYpacmeipy KesiHOe KOJIOAHbLIAMbIH CIMPAMe2usiap MeH acep emy HblCaHOapbl
mandagan. «bananany 6ananap meneapuacel b6azoapiamanapuvinbly Keieci KIimmi Kbl3Memmik 6agvlmmapol
AHBIKMANEAH: MAHBIMOBIK, OKbIMYWIBLIbIK JHCIHE OUbIH-CAYbIKMbIK. AemopnapOsiy olblHWwA, eH anidblMeH
bananapovl menesKpaHoasbl AublK Mycmi ayouosu3yatbobl cypem Kbl3blKkmuipadvl. Kepepmenniy owcacel
YA2au2aH CaulblH, OHbIY MEeNeGUIUILIK OHiMee Oezen myliciei Oe cananvl 60o0nvin Keneol.Opbip cac
epexuienikmepine (epme Mmexmenke Oelinel, epecek MeKkmenke Oeuinel, Kl MeKmen HCaACbiHOAgbl,
ACACOCNIPIMOIK dHcACmAgbL JdHCoHe epme DANIEbIH JHCACNA&bL) Oe2eH acep emy Cmpameusiiapbl MeH HblCAHOAapbl
bananapaa apHanan menesusUsIblK, KOHMeHMminy Hcacanysl Ke3inoe eckepineoi.

Tyiiin co30ep: 6ananap menesususACsl, MeNeGUIUALLIK AYOUMOPUS, ICEP emy CMpame2usanapbl, acep emy
HbICAHOAPbl, Mene8UUAIbIK Oa20apiama.

PE3IOME

M.B. Aiimmazambemosa, mazucmp Quioiocuu,
A.C. Ogouenxo
Unnosayuonnviii Espazutickuil ynusepcumem (2. Ilagnooap)

Konmenm-ananu3z coyuanvhnoil ougppepenyuayuu 0emckoii menesuz3uoHHOl nPoOyKyuu
(na mamepuane nepeday menexkanana «bananany)

B pabome npeocmaeneno uccnedosanue coyuanvHou Ouggepenyuayuu npoOyKYuu MeneKaHad
«bananan» Ha ocnose kowmenm-ananuza. Paccmompena ouggepenyuayus no 2eHOepHOU NPUHAONEHCHOCTIU,
603pACMHOU  Kame2opuu, 00pA306aHUI0, UHMEPECaM, HAYUOHATbHOCMU, Mecmy dcumenvcmea. [anuvle
Kpumepuu y4umuléaromes: npu Co30aHUU KOHMEHMA, U 8 3A8UCUMOCMU ONM COYUATbHOU Zpynnvl pebeHKd
co30aemcsi NPOOYKm 6HYMPU KAHALA, KOMOPbIll 0y0em paccyuman Ha Kaxcoyo ayoumopuro.

Asmopamu Oarbl OCHOBHbIE COYUATbHBIE SPYNNbL Oemell U NPOAHATUSUPOBAHBI CIPAmecuu U Hopmbl
6030elicmaus, UCNONb3yeMble NpU CO30AHUU OeMmCKo20 Menesu3uoHHo20 koumenma. Onpedenenvl Kuiouegvle
@yHKYUOHATLHVIE HAnpasieHus nepeday Oemcko2o Kawana «bananamy: nosmasamenvhvie, obyuarujue
u pazenexamenvhvle. 1lo muenuro agmopos, 6 nepeylo ouepedb OemcKyio ayoumopuio npueiexaem ApKas
ayouosu3yaibHas Kapmuuka Ha menedxkpaue. Yem cmapuie CcmaHosumcs 3pumenb, meMm OCMbICAeHHell
CMAHOBUMCSL €20 BOCNpuUsImuUe K menesusuoniomy npooykmy. Cmpameeuu u popmuvl 8030eticmaust 018 Kaicooul
803pacmmoll  Kamezopuu  (panHe20  OOWKONBLHOZO, Cmapuieco  OOWKOIbHO20, MAAOULe20  WKOJIbHOZO,
ROOPOCMKOB020 803PACMA U PAHHEU HOHOCMU) YUUMbIBAIOMCA NPU CO30AHUU OEMCKO20 MEeNeGUSUOHHO20
KOHMeHma.

Knroueevie cnosa: oOemckoe menesudeHue, mene6U3UOHHAs AyOUMOPUs, Cmpameuu 6030elcmeus,
@opmbl 8030eticmeust, meyesU3UOHHAS nepedayd.



